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" Pre-Registration Decisions

Engaging with Older People

o Why is the event being held?
o What information to put across and how?
. o Who will do that and how?
Maklng Older PeoPle o To whom do you want to present it?
/' Welcome

Verity Smith and Alan Archer

. d

Slide 1 Making Older People Welcome
Presenters: Verity Smith h.v.smith@reading.ac.uk Recently Coordinator of SPARC and KT-EQUAL (Knowledge

Transfer to Extend Quality Life) — Research Networks into ageing. Has organised 75 Workshops for mixed audiences
including Older People and those with a disability. Also Alan Archer, retired civil engineer. Involved as an
owner/resident in management of a block of 42 flats for older people.

Slide 2 Pre-Registration decisions

e Concentrating on final question — To Whom?

e Older people who have a right to be informed of scientific information and can also contribute to the event.

e Need to plan how to inform and attract older people, present information meaningfully and make the event a
worthwhile experience for them.

Challenges of inviting
Older People The Benefits

> o A more diverse audience
S o Challenges for whom? Think, for a moment, who can
o How to find the older people?
o What possible special needs?
o Even more advance planning
o More uncertainty i

Slide 3 Challenges of inviting older people
e For Organisers: reaching and appealing to older people.
e For Venue Managers: accessibility issues .
e For older people: may be hesitant to attend large formal events, where they think may not know others
attending. Topic may be new to them — but they will not be alone in those feelings
e Reaching / attracting them to attend:
o Don't assume they use the internet (maybe just e:mail the grandchildren)
o Local information sources and networking: local paper, notice boards, local radio, U3A, local
organizations, professional journals
o Some printed matter has a long lead-in time. Start publicity early
o Best way is by word of mouth through satisfied customers telling their friends!

Slide 4 The Benefits ...






